BRAND REFRESH GUIDE betweenpixels

What Level of
Rebranding Do

You

A practical breakdown of scope, outcomes,
and investment ranges for growing brands.

Brand refreshes vary widely depending on business
stage, clarity, and ambition.

This guide helps you avoid over- or under-investing,.

OUR BRANDING TIERS:

Essential Refresh You look outdated, but your foundation is solid.

Strategic

P You've outgrown your brand and need alignment.
Repositioning

Transformational Your business has evolved—and your brand
Rebrand needs to catch up.
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BRAND REFRESH GUIDE

Essential Refresh

You're modernizing the brand, not reinventing it.

Best For

+ Brands that feel visually dated
« Minor inconsistencies across channels
« Teams that already have positioning clarity

What You Get

» A cleaner, more current look
+ Improved consistency
« Faster content production

Typical Scope - mix and match

- Logo refinement (not full redesign)

+ Updated color palette + typography

+ Light brand guidelines

- Basic social/email/web styling updates

Investment
Range

Timeline

$5K - $15K

How to position it: “This is a polish-not a pivot”
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Strategic Repositioning

You're aligning your strategy + story + visuals.

Best For Typical Scope

« Companies that have grown + Brand positioning refinement

or shifted focus - Messaging framework

.+ Messaging that feels unclear (voice, value props, audience clarity)

O lINeOIEBISt + Visual identity evolution (new logo + GFX)

+ Multiple stakeholders interpreting

« Expanded brand guidelines
the brand differently

- Key collateral (web direction, decks, etc.)

What You Get Investment Timeline
Range

+ Clear, unified messaging
+ Stronger differentiation

+ A system your team can actually use $'|5K - $40K

How to position it: “This is where clarity turns into growth.” View Full Case Study
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Transformational Rebrand

You're rebuilding the brand from the ground up.

Best For

« Mergers, pivots, or major growth phases
+ Entering new markets or audiences
« Your brand no longer reflects the business

What You Get

« A brand that matches your future, not your past

« Alignment across leadership,
marketing, & sales
+ A scalable foundation for growth

How to position it:
“This isn't a refresh—it’s a reset.”

View Full Case Study

Market Validation

Research through surveys & focus groups

Patient Experience
The driver of both trial & satisfaction.

Convenience Friendliness

aylo
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Typical Scope

Investment
Range

Deep discovery + research

Brand strategy (mission, vision, positioning,
audience segmentation)

Naming (if needed)

Full visual identity system
Comprehensive messaging architecture
Welbsite strategy + launch support

Internal brand rollout

Timeline

$40K - $120K
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How Aylo Health Compares To Other Healthcare Op
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Tier Comparison

Essential Refresh Strategic Repositioning Transformational Rebrand

Strategy Depth Low Medium High

Visual Change Light Moderate Full

Messaging Work Minimal Structured Extensive

Team Collaboration Low Medium High

Investment $ $$ $$%%

CH. 4: VISUAL IDENTITY

Logo Guidelines & Lockups

CHAPTER FOUR
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What Most People Get Wrong

Choosing based on budget instead of business need
Skipping strategy leads to expensive rework
Over-investing in visuals when messaging is the real issue

Expecting a refresh to fix deeper product or positioning problems
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Testimonials

“[Between Pixels] did a phenomenal job capturing the spirit of Sure Power.
A new employee can read through [our brand and messaging guide] and
understand everything they need to know about us and how to navigate our market.”

a® SUREPOWER Derek Somerville
Y& CONSULTING CEO, Sure Power Consulting

“The Between Pixels team came up with a great plan and amazing advertising to introduce
our brand to the new market. Their contribution went way beyond creative services and
helped inform everything from how we designed the in-office patient experience to how

we trained our staff.”

a I Tim Reichert
heain VP of Marketing, Aylo Health

Interested In
Rebranding?

Let's Talk
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